
1 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

2019-2020 

 

 

 

Business, Law and Computing 

Buckinghamshire New University 

Course Handbook: 
BA (Hons) Business Management with 
Foundation Year 



2 
 

Welcome to the University 

Welcome to the School of Business, Law and Computing- where you are a Name and not just a Number! 

Allow me, on behalf of the University and Oxford Business College (OBC), to extend a very warm welcome to 

you to wish you every success in your chosen course.  

I am delighted that you have chosen to study on a programme in the School of Business, Law and Computing 

and very much hope that you will enjoy your time with us. Our main purpose is to work with you so that you 

can achieve your very best throughout your chosen studies. 

Your tutors have designed a creative and interactive curriculum for you that enables you to practise your 

professional skills for your future career from day one. There will be opportunities for you to gain work 

experience whilst studying, develop your networking skills through industry and professional interactions, work 

on live briefs and debate key issues. If you are intending to, or have already started on your own business idea, 

there is also scope for receiving invaluable mentoring support from an experienced entrepreneur. 

You will find your tutors approachable and friendly offering a wide variety of industry/professional experience 

as well as knowledge to support your learning and enable you to make the best of yourself. 

All of us in the School wish you every success on the course and will do our best to help you achieve your goals. 

We hope that you have a useful, interesting and, most importantly, enjoyable experience studying with us here 

at Oxford Business College and Buckinghamshire New University. We are committed to providing you with the 

best learning opportunity.   I am sure that you will embrace your new experiences with enthusiasm. We very 

much look forward to working with you as you strive towards achieving your own desired goals. 

On behalf of the University and of OBC may I take this opportunity to wish you every success with your studies. 

 

Phillip Wood 

Head of School of Applied Management and Law  

Buckinghamshire New University 
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Welcome to the course 

Welcome to Oxford Business College.  
 
As you enter a new phase toward achieving your academic and career goals, we wish to offer a warm welcome 
to you and thank you for giving us the opportunity to assist you in helping you meet your personal and career 
goals in the challenging, yet, exciting field of business. 
 
Please be assured that we are well equipped and experienced in providing you with a wide range of market 
demanded skills and knowledge to enable you to excel in business. 
 
We adhere to a policy of providing a holistic and practical approach in facilitating the learning experience with 
an inclusive orientation. Our students and staff work together to develop a synergistic and enjoyable atmosphere 
of assimilating and applying business concepts in a manner that fosters personal initiative and creativity. These 
concepts remain compatible to the ever demanding challenges of the business community, including the 
demands of ICT and globalisation. 
 
We offer our students specific areas of competitive advantage for the enhancement of both knowledge and 
practical understanding of business concepts. ICT support, one-to-one as well as academic support is provided 
throughout your studies. 
 
In addition, we facilitate the development of practical business related skills such as research skills, ICT skills, and 
analysis skills.  Furthermore, we foster character building and integrity through teamwork related activities, 
personal assessments, personal development and enhanced mind-sets/viewpoints for effectively tackling 
personal and business related challenges. 

During the next few years, we hope that you will take advantage of the high standard of teaching and associated 
resources to help you fully achieve your business goals. 
 
We wish you all the best in your studies and every success in your future and look forward very much to meeting 
you and playing an important role as “partners” in facilitating your success in achieving your academic, personal, 
and career milestones. 
 
 
Asim Riaz  

Head of Programme 

Oxford Business College 

  



4 
 

 

Contents 

Welcome to the University ....................................................................................................................................................... 2 

Welcome to the course ............................................................................................................................................................ 3 

Introduction .............................................................................................................................................................................. 5 

Your relationship with the University ....................................................................................................................................... 7 

Quality and standards ............................................................................................................................................................... 8 

Your Programme of Study ....................................................................................................................................................... 9 

SECTION A: DETAILS OF THE COURSE AND AWARD ............................................................................................................... 10 

SECTION B: PROGRAMME AIMS, OUTCOMES, LEARNING, TEACHING AND ASSESSMENT METHODS .................................. 13 

SECTION C: PROGRAMME STRUCTURE(S) AND MATRIX MAPPING ....................................................................................... 19 

SECTION D: CONTACT HOURS ................................................................................................................................................. 22 

SECTION E: ASSESSMENT REGULATIONS ................................................................................................................................ 23 

Your Programme Team ........................................................................................................................................................ 455 

Specialist facilities for the programme ................................................................................................................................. 49 

Academic Advice ..................................................................................................................................................................... 51 

Additional Programme Information ...................................................................................................................................... 59 

Support for your studies ........................................................................................................................................................ 60 

Division of Responsibilities  ………………………………………………………………………………………………………………………………………….. 63 

 

 

 

 

 

 

 

 

 

 

 



5 
 

Introduction 

This handbook has been specially tailored to your individual programme of study.  

It includes information about your programme, its structure and the staff that you will meet and is intended to 

provide you with answers to many of the questions you may have about studying on your course. 

This handbook also contains important information to you as a student of the University studying with our 

partner as to the division of the various responsibilities between the University and OBC.  

Please ensure that you understand who is responsible for what so that you seek help and advice from the right 

party. 

Programme Introduction  

Managing businesses and organisations today takes serious leadership skills. To ensure future success, 

companies are constantly on the lookout for skilled and qualified leaders; this degree will help students to be 

business ready with a foundation of management and leadership skills.  

A key feature of the programme is to blend both academic study and skills development in order to enhance the 

employability of our graduates. The programme will provide opportunities to develop higher order skills, such as 

empathy, problem solving and creativity which will ensure students are well placed to enter the employment 

market. These skills are increasingly important in a world with technology and Artificial Intelligence (AI) is now 

fulfilling key business activities.  

This programme is aimed at those who wish to develop a good understanding of the nature of Business 

Management in a world of volatility, uncertainty, change and ambiguity. The focus of the programme is to equip 

students with knowledge of contemporary management theories, but of equal importance, the opportunity to 

apply and integrate that knowledge in live projects. The course is ideal for students interested in developing 

business knowledge and management skills in any industry.  

Additionally, students acquire a wide range of skills and competences useful for dealing competently with real-

life, practical problems. The course will focus on the ability to think critically and will, therefore, enable students 

to analyse and evaluate solutions to complex, real-life problems. 

Distinguishing Features and Key Characteristics of the Programme  

For the new generation of managers, change is the only consistency. This programme equips students with not 

only the knowledge and understanding of contemporary best practice in strategic international management, 

but develops the personal skills of the students to prepare them for their first roles in management, or for 

running their own business.  
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Distinguishing Features  

• This programme offers a wide range of knowledge and skills for students, so that they can pursue a 

career in any profession or business role such as Operations and Service Management, Customer 

Management, Project Management or Retail Management.  

• The degree uses live project examples wherever possible so that students can apply their learning.  

• Students acquire a wide range of business and employability skills which makes them able to deal 

creatively, work empathetically and solve problems.  

• Working closely with the Chartered Management Institute means that students are well placed to 

become Chartered Managers once they start work.  

• The programme provides a strategic and global view with recurring themes throughout of problem 

solving, creative thinking and developing empathy.  

• Students will learn about how technology is impacting business so that they can understand how 

technology can underpin innovation and improvements to business and organisations.  

• Guest lecturers will be used throughout the programme to demonstrate the relevance of the teaching 

in a business context.  

In Year 1 students will learn about the fundamentals that provide a sound basis for their study of business 

management. Core modules include Finance, Marketing, People Management, Organisation Behaviour, The 

Global Business Environment etc.  

In year 2 students will gain a more strategic understanding of business issues, and in particular work with live 

clients to support them in implementing changes to their business.  

In the final year, students will be expected to integrate, apply and evaluate the knowledge they have gained 

through independent study on their dissertation/consultancy project. There is an ongoing emphasis on 

leadership skills, particularly within a changing business environment. 

Employability Statement / Career Prospects  

Employers want graduates who are not just academically qualified but are also work-ready with professional 

skills in management and leadership. This course equips students with the skills to become a confident and 

successful Manager.  

On completion of the programme, students will be well prepared to enable them to progress to a range of 

opportunities and careers in general management or to developing their own business. The programme 

provides a grounding in all areas of business management, which offers the opportunity to focus on a 

particular area of interest for post-graduate study, either full time or part time whilst working, should the 

graduate wish to follow this route.  

Additionally, there is a specific focus on developing those skills which will be needed in a changing business 

environment. In a world where we rely increasingly on AI, it is vital that we equip our students with skills in 

personal resilience, self-management, empathy, creativity and problem solving. This degree programme 

provides the opportunity for students to develop those skills and practice them. The CMI refer frequently to 
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“accidental managers” within business; those people who have been promoted due to competence in one role 

but who are not trained or equipped to be managers. By focussing on this element within our degree 

programmes, we will ensure that our students have already started to develop management and leadership 

skills in readiness for the workplace.  

We have excellent links with industry and have used our knowledge of their requirements for graduates to help 

shape this programme. We will also build on those contacts to introduce key business speakers, and live briefs 

as assessments throughout the course.  

Students may wish to progress to further study after this qualification. In particular, they might choose to study 

for the PG Certificate in Business Leadership, the MA Leadership and Management or the IMBA offered by the 

University. 

Your relationship with the University 

As a student studying as part of an Academic Partnership you are a registered student with the University. That 

means you are bound by the University’s academic regulations. 

As part of this arrangement and in order to ensure you are properly registered with the University and are 

awarded your qualification at the end of your studies, we will exchange information about you with OBC. This 

information may include personal data collected during the admissions process, such as date of birth, address, 

ethnicity, disability, gender and highest qualification on entry, as well as information about your academic 

progress, for example, module marks and details of any claims made for Mitigating Circumstances to be 

considered. The University and OBC will treat this information confidentially and will use it only for the legitimate 

purpose of ensuring your student records are accurately maintained. 

If you change any of your contact details, please ensure that you inform the administration staff at OBC so that 

they can update their records and ensure that the information is given to the University. 

Please be assured that through our formal Partnership Approval process, we ensure that the quality of learning 

opportunities is comparable for all our students, regardless of where they are studying. Please see Quality and 

Standards below for more information. 

During your studies you will be invited to provide feedback both on your specific academic course and on your 

wider student experience. Please do take advantage of the opportunities given to provide feedback. It has real 

value and allows the University and OBC to ensure that the service we are providing continues to be of real 

benefit. 
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Quality and Standards 

The University is responsible for the standard of all awards and academic credit granted in its name.  
 
Before a course begins we undertake thorough checks with our Academic Partner institutions to ensure that: 
 

• All members of staff are qualified to teach on the course and, if appropriate, carry out assessments. 

• There are suitable resources to support delivery of the course in a supportive, inclusive and welcoming 
environment. 

• Where equivalent courses are offered at the University, courses are comparable in aims and objectives and 
have a flexible and relevant curriculum. 

• Any professional requirements are met and you are prepared for employment and lifelong learning. 

• Appropriate systems are in place to manage the course, support students and deliver a responsive customer 
service. 

 
We therefore work closely with all our Academic Partner institutions to ensure that courses are provided with 
the same high standards of learning and teaching we would expect for a course at the University. We do this via 
the following: 
 

• Validation: this is the formal approval of the course as leading to an award of the University. 

• Approval: this is the formal approval of the Partner to deliver each individual course. 

• External Examiner scrutiny of quality and standards. 

• Annual Monitoring: the review of courses and how they are being offered with an Academic Partner 
institution. 

• Academic Partner Review: a full review of each Academic Partnership is undertaken periodically to ensure 
that all aspects of the relationship are functioning appropriately. 

• Professional body accreditation, where relevant. 
 
We also need to be sure that what we do is comparable with other higher education institutions (HEIs) in the UK. 
We, and other UK HEIs, therefore follow all guidance published by the Quality Assurance Agency for Higher 
Education (QAA), including the UK Quality Code for Higher Education, and are subject to periodic audit by the 
QAA.  
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Your Programme of Study 

Programme Aims 

The main educational aims of the programme are to: 
 

• Provide all students with an in-depth knowledge and understanding of the core functions of business and 
management. 

• Develop the intellectual skills necessary to contribute to effective business practice and problem solving. 
• Develop subject related practical skills. 
• Prepare students for graduate employment, research, further study and lifelong learning by developing 

their intellectual, practical and key (transferable) skills. 
• Enhance the employability of graduates through the blend of academic study and skills development. The 

course aims to develop enterprise and entrepreneurial skills and offers students opportunities to link 
their studies with work experience, internships and study abroad. 
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PROGRAMME SPECIFICATION  

This Programme Specification is correct as of the date indicated; however, minor amendments may be made 

throughout the year and will be incorporated in the annual updating process.  

SECTION A: DETAILS OF THE COURSE AND AWARD  

Programme Title  BA (Hons) Business Management with Foundation Year  

Awarding Body  Buckinghamshire New University  

Teaching Institution  Buckinghamshire New University, High Wycombe,  
UCAV & Uxbridge  
  

Oxford Business College: 65 George Street, Oxford, OX1 2BQ 

Faculty  BNU - Design, Media & Management  

School  Applied Management & Law  

Name of Final Award  Bachelor of Arts with Honours, BA (Hons)  

NQF/FHEQ Level of Qualification  Level 6: Bachelor's degree with honours  

QAA Benchmark Statement(s)  General Business and Management  

UCAS Code  N202  

Course Code(s)  BB1BAM1 – Bucks & Partners  BB1BAM4 – 

Bucks & Partners  

Mode and Length of Study  3 Year Programme (Level 4) - Full time 

4 Year Programme (Level 3 / Foundation) - Full time 

Number of Intakes  September  
February  
May  

Regime of Delivery  Attendance  

Language of Study  English  

Details of Accreditation  Chartered Management Institute (CMI) for Bucks only  
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Potential Student Profile / Criteria for Admission:  
 

What the award is about and who the programme is aimed at:  
  

The programme is designed for students who see themselves as future business professionals in any industry 

(private/public/voluntary). The programme provides various opportunities to develop knowledge and expertise 

required to be a successful manager in the industry. This course would suit students who are interested in 

developing business knowledge and management skills, who want a choice of subjects and want opportunities 

for work experience, study abroad and enterprise. In levels 5 and 6 of the programme, the students will be able 

to choose topics that specialise in the management areas that they want to study in more depth.  

  
The degree will be of interest to 18 year old school-leavers who have previously studied business at GCSE or A 

level or equivalent. Students of history, psychology, sociology, media, digital technology and English will also 

find many aspects of the programme of relevance to these subjects. Mature students without formal 

qualifications, but with appropriate work experience, are also eligible to apply.  

  
Why students should choose this award:  
  
Students joining this programme will be joining a dynamic School and Department within the University and 

will be working with a team of highly experienced and professional academics and practitioners. A key feature 

of the programme is to blend both academic study and skills development in order to enhance the 

employability of our graduates. In order to enable students to develop broad knowledge in the desired area, 

we offer a wide range of option choices at levels 5 and 6, with an emphasis on applying the knowledge 

developed in real life situations through case studies or working in and with real organisations. The course is 

designed to allow the addition of more electives in the future. The course also aims to develop an individual’s 

entrepreneurial capabilities and offers opportunities for students to develop and launch business ideas, as well 

as providing flexible opportunities for undertaking work experience.  

  
Additionally, students acquire a wide range of skills and competences useful for dealing competently with real-

life, practical problems. The course will focus on the ability to think critically and will, therefore, enable 

students to analyse and evaluate solutions to complex, real-life problems.  

  
Opportunities available for students after completion of the award:  
  
On completion of the programme, students will be able to progress to a range of opportunities and careers in 

general management or developing their own business. The programme provides a broad background in the 

area of business management, which offers the opportunity to focus on a particular area of interest for post-

graduate study, either full time or part time whilst working, should the graduate wish to follow this route. 

Overall, this is a flexible business programme allowing students to prepare themselves for a professional role 

that suits their skills and interests.   
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Expected knowledge and skills that the entrant will have on entry to the programme:  
  
 For BA (Hons) Business Management with Foundation Year (4 years)  
  

Applicants who do not meet the minimum requirements for the 3-year programme, or those who do not feel 

fully prepared for a Level 4 course, will be considered for the 4-year programme including a Foundation Year.  

 It is expected that applicants to the 4-year programme will be at least 18 years of age, and have undertaken 
either further study or work experience for at least 2 years beyond the compulsory secondary education (Level 
2). They will possess a lower UCAS Tariff score than that required to join Level 4 of the 3-year BA (Hons) Degree 
programme, but will normally have achieved 90 credits from a Level 3 qualification. Mature Students with no 
recent or advanced level qualifications, will be assessed for entry based on their work experience and may be 
subject to interview.  International students should hold an IELTS of 5.5 (minimum of 5.5 in all areas) and 
international students with IELTS 6 or below will have to undertake an enhanced curriculum in addition to the 
advertised programme.  Applicants will normally be interviewed, particularly where reassurance is required 
with regards to their motivations, ambitions and abilities, and in order to establish their potential to be a 
successful student at this level.  
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SECTION B: PROGRAMME AIMS, OUTCOMES, LEARNING, TEACHING & ASSESSMENT METHODS  

Programme Aims  

The following have been designed as part of the general aims for all undergraduate programmes offered by the 

Business Management Department.  

The main educational aims of the programme are to:  
• Provide all students with an in-depth knowledge and understanding of the core functions of business and 

management.   

• Develop the intellectual skills necessary to contribute to effective business practice and problem solving.  

• Develop subject related practical skills.   

• Prepare students for graduate employment, research, further study and lifelong learning by developing their 
intellectual, practical and key (transferable) skills. 

• Enhance the employability of graduates through the blend of academic study and skills development. The 
course aims to develop enterprise and entrepreneurial skills and offers students opportunities to link their 
studies with work experience, internships and study abroad.  

  

Programme Learning Outcomes  

A. Knowledge and Understanding  
On successful completion of the programme a graduate will be able to:  

1. Demonstrate knowledge and understanding of key business foundation disciplines, such as business 
environment, accounting and finance, operations, marketing, business information systems and people 
and organisation behaviour. 

2. Evaluate and critique the range of activities within the key business functional areas and their 
interrelationship and interconnectedness. 

3. Analyse theories and concepts of strategic management, leadership and innovation within a changing 
environment.  

  
B. Intellectual/Cognitive Skills  

On successful completion of the programme a graduate will be able to:  

1. Create, evaluate and assess options to enable effective problem solving and decision-making, using 
appropriate qualitative, quantitative and ICT techniques and skills. 

2. Deal critically with organisational issues and be able to produce solutions and action plans.  

  
C. Practical Skills  

On successful completion of the programme a graduate will be able to:  

1. Actively engage in business and marketing briefs and activities that encourage enterprise and 
entrepreneurial capability.  
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D. Key/Transferable Skills  
On successful completion of the programme a graduate will be able to:  

1. Research information about complex business situations and apply qualitative and quantitative 
techniques to it, in a project context, using ICT as appropriate. 

2. Critically evaluate information, arguments and concepts.  

3. Display a range of personal and interpersonal skills, including the capacity for continuous learning, taking 
initiatives, performing to deadlines, communicating effectively and persuasively, skills which are 
necessary to enter a career in business or undertake further study.  
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Learning, Teaching and Assessment Methods to achieve the Programme Learning Outcomes  

 

Throughout the award the objective is to develop the knowledge, skills and analytical ability of students to 

enable them to enter successful careers in business organisations. This objective is met by a combination of 

lecture inputs, workshops, self-study and directed research and investigation. Students are required to work 

both individually and in groups. The assessment tasks include individual assignments, group work, 

examinations, enterprise activities and project work in a combination designed to assess and meet the stated 

aims and the required learning outcomes.  

  
The assessment strategy is designed to ensure that learning outcomes are achieved and there is a progressive 

development of knowledge and skills. During the Foundation Year, students will be exposed to a variety of 

summative and formative assessments whilst developing the academic skills to be a successful student at 

university; course content and Learning Outcomes strongly relate to students developing their knowledge and 

understanding of the subjects being studied and assessed. At level 4, students are expected to describe, 

explain and review concepts theories and models; at level 5 students apply, analyse and evaluate; and at level 

6 independent learning is more embedded and students develop depth of understanding via critical analysis 

and evaluation. At level 4, all students are provided with a foundation across all business areas, whilst at levels 

5 and 6 the assessment strategies within the specialist modules provide more challenging opportunities for 

developing critical analysis and evaluation through problem solving, case studies and the dissertation.  

  
Formative assessment is a key feature of the programme enabling early feedback to be given on progress and 

to help students improve performance. Assessment at all levels is by coursework, practical tasks and 

examination, with some modules being assessed by 100% coursework. The course is designed to give students 

opportunities to undertake work based learning and enterprise activities which can form part of the learning 

and assessment of the programme.  

  
At Level 6, students may choose to undertake one of the following research-based options alongside other 

optional modules: (normally students at partner colleges will not study these options.)  

• Dissertation  

• Consultancy Project  

• Negotiated Work Based Learning  

  
The dissertation is a research project which is based around a topic to be investigated and the outcome is likely 

to be answers to a set of research questions. The dissertation is expected to be submitted in the form of a 

thesis. This thesis will demonstrate research data gathering and analysis skills, as well as depth of 

understanding of the topic area. Formative feedback is provided by regular discussions with the dissertation 

supervisor and through comments received on draft chapters.  
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The Consultancy Project is based around a business problem to be solved or an opportunity to be explored. The 

outcome of a consultancy project is likely to be solution(s) identified and/or implemented by the student. The 

final outcome is submitted in the form of a consultancy report. This report will explain and justify the steps 

taken throughout the project and the outcomes achieved. Ongoing formative feedback will be provided 

throughout by the organisational contact/sponsor as well as by the university tutor.  

The Negotiated Work Based project is a means to address a learning and development issue rather than solving 
a problem or exploring a research question. The outcome will primarily be learning gained and practices 
improved. The final report is likely to revolve around a reflective learning process explaining, justifying and 
analysing learning projects. For example, it could follow an experiential learning cycle several times to critique 
and evaluate learning gained from various experiences. Formative feedback will be gained from organisational 
contacts as well as university tutors – with the emphasis throughout being learning achieved rather than tasks 
achieved.  
  
 
  

Work-Based / Placement Learning  

 

The Programme includes a Negotiated Work Based Leaning module as an alternative to the Dissertation or 

Consultancy Project. This enables students to take advantage of placement, internship or part-time 

employment opportunities and to gain academic credit for this. The module is 30 weeks long and students who 

choose this option will need to fulfil similar assessment requirements in order to gain the appropriate credit. 

The assessment is via an individual learning contract – which can be viewed as equivalent to the dissertation or 

project proposal and plan – and an individual reflective report covering the experiences planned, undertaken 

and reflected upon. The module is supported in a similar way to the dissertation with student briefing sessions, 

supporting materials, regular individual and group tutor contact throughout. In addition, work-based learning 

providers will be briefed and supported with relevant materials and opportunities to discuss issues. Similarly, 

any supporting tutors will be provided with comprehensive briefing and continuing support. The module will be 

reviewed and evaluated using the normal university Quality Assurance processes.  
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SECTION C: PROGRAMME STRUCTURE(S) AND MATRIX MAPPING  

Table 2: Programme Structure Table  

Programme Title  BA (Hons) Business Management / BA (Hons) Business Management with 

Foundation Year  

 

Course Code  BB1BMA1 / BB1BMA4   

Mode of Study  Full time   

Credit Value  UK  360 credits  ECTS  180 credits   

 Module Title      

Assessment Regime  

    

Foundation year   

FY026  
Preparing for Success: Knowledge and 

Creativity  
0  1  C  n/a    100    

S1   

FY027  
Preparing for Success: Self  
Development and Responsibility  0  1  C  n/a    60  40  

S2  

FY021  Introduction to Business Studies  0  1  C  n/a    100    
S1  

FY028  Inquiry Based Learning  0  1  C  n/a    100    
S2  

Level 4   

BM461  Global Business environment  4  1  C  15    100    S1  

MG408  The Graduate Challenge  4  1  C  15    100    S1  

MG411  Introduction to People Management  4  1  C  15    100    S1  

MG412  Principles of Marketing  4  1  C  15    100    S1  

BM414  Financial Decision Making  4  1  C  15    100    S2  

MG414  Organisational Behaviour  4  1  C  15    100    S2  

MG410  Career Viewpoint  4  1  C  15    100    S2  

MG413  Data Insights for Business Decisions  4  1  C  15      100  S2  

Level 5   

BM561  Business Consulting  5  2  C  15    40  60  S1  

BM522  Project Management  5  2  C  15    50  50  S1  
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BM533  Contemporary Business Economics  5  2  C  15    100    S1  

BM562  Consulting in practice  5  2  C  15    100    S2  

BM563  Operations and Service Management  5  2  C  15    70  30  S2  

BM565  Digital Business and New Technologies  5  2  C  15    60  40  S2  

Student s should choose one of the following options, one module per semester     

BM564  Enterprise and Entrepreneurship  5  2  O  15    40  60  S1  

MG529  Strategic Marketing  5  2  O  15    70  30  S1  

MG526  Customer Experience  5  2  O  15    100    S2  

Level 6     

BM631  Research Methods  6  3  C  15    100    S1  

BM633  Strategic Agility  6  3  C  15    100    S1  

MG628  International Marketing Management  6  3  C   15      100  S1  

MG629  
Developing leadership and management 

skills  
6  3  C  15    100    S1  

BM632  
Managing & Developing Innovation &  
Creativity  6  3  C  15      100  S2  

MG630  
Change Management and organisation 

Development  
6  3  C  15    60  40  S2  

Student s must choose one module from BM634, or   BM63 5     

BM634  Dissertation  6  3  O   30    100    S2  

BM635  Consultancy Project  6  3  O  30    100    S2  
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Table 3: Mapping of Programme Outcomes to Core Modules  

 

 

  

Programme 

Outcome  

Level 4 (Code)  Level 5 

(Code)  

Level 6 

(Code)  

A1    MG405  
MG406  
BM414  
BM413  

All Level  
5 modules  

All Level  
6 modules  

A2    MG410  
BM414  
MG408  
BM413  

BM518  
BM520  
MG522  

All Level  
6 modules  

A3    BM413 MG410  BM518  
BM526  

BM622  
BM624  

B1    BM414 MG408  BM518  
  

BM625  

B2    BM414 MG405  BM518  
BM525  
BM526  

BM625  

C1    BM414 MG408  BM518 MG522  BM625  
BM624  

D1    MG408 BM414  BM518  BM622  
BM625  

D2    MG408 MG410  BM518 MG522    

D3    All Level  
4 modules  

All Level  
5 modules  

All Level  
6 modules  
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SECTION D: CONTACT HOURS  

Hours are worked on the basis of full-time study. 1 Academic Credit is equated to 10 notional learning hours. A 

full-time undergraduate student will study 120 credits in an academic year which is therefore equated to 1200 

notional hours. Module Descriptors provide detailed breakdowns of the categories given below.  

  
  

Table 4: Breakdown of Contact Hours  

 

Year of course  Scheduled  
Learning and  

Teaching  
Activities  

Guided  
Independent 

Study  

Placement / 

Study Abroad  

Total  

Year 1  312 (26%)  888 (74%)  n/a  1200  

Year 2  360 (30%)  840 (70%)  n/a  1200  

Year 3  289 (24%)  911 (76%)  n/a  1200  

Total  961 (27%)  2639 (73%)  n/a  3600  

  
 

Note: The above breakdown is dependent on module choice and so actual hours for an individual student may 
vary slightly from the numbers shown.  

Students who study this programme with a Foundation Year will complete an additional 1200 hours during that 

year.  
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SECTION E: ASSESSMENT REGULATIONS  

This programme conforms to the approved University procedures as detailed on the University website with 

the following exceptions:  

  
The calculation of this award will be as follows: Level 5 33% / Level 6 67%.  

  
The following modules may not be condoned:*  

• BM616 Dissertation  

• BM620 Consultancy Project  

• MG615 Negotiated Work Based Learning  

  
  
No exit award is available for students who withdraw at the end of the Foundation Year. This 
programme will be covered by the following University regulations: University Academic Framework 

and Assessment Regulations.  
  

© 2016 Buckinghamshire New University  
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Programme Learning Outcomes and Mapping to Modules 

On successful completion of Level 6 BA (hons) Business Management, a graduate, will be able to: 
 

K Knowledge and Understanding  
 

Core 
Modules 
(Code)  
Level 4  

Core 
Modules 
(Code) 
Level 5 

Core Modules (Code) 
Level 6 

 
K1 

Demonstrate knowledge and understanding of key 
business foundation disciplines, such as business 
environment, accounting and finance, operations, 
marketing, business information systems and people 
and organisation behaviour;  

BM461  
BM414  
MG411  
MG412  
MG414  

BM563  
BM565  
BM533  

BM634/BM635*BM633  
BM632  
MG629  
MG630  

K2  Evaluate and critique the range of activities within 
the key business functional areas and their 
interrelationship and interconnectedness;  

BM461  
BM414  
MG408  
MG411  
MG412  

BM561  
BM562  
BM563  

All level 6 modules  

K3  Analyse theories and concepts of strategic 
management, leadership and innovation within a 
changing environment.  

MG411  
MG412  

BM561  
BM562  
BM563  

BM633  
BM632  
MG629  
MG630 

C Intellectual/Cognitive Skills  
 

   

C1  Create, evaluate and assess options to enable 
effective problem solving and decision-making, using 
appropriate qualitative, quantitative and ICT 
techniques and skills;  

BM461  
BM414  
MG408  
MG413  

BM562  
BM565  
BM533  

BM634/BM635*BM632  

C2  Deal critically with organisational issues and be able 
to produce solutions and action plans  

BM414  
MG411  

BM562  
BM565  
BM533  

BM633  
BM632  

C3  Critically evaluate information, arguments and 
concepts  

BM461  
BM414  
MG412  

BM561  
BM562  
BM563  
BM533  

BM634/BM635*BM633  
BM632  
MG630  

P Practical Skills    

P1  Actively engage in business and marketing briefs and 
activities that encourage enterprise and 
entrepreneurial capability.  

BM461  
MG408  
MG412  

BM561  
BM562  
BM565  

BM633  
BM632  
MG629  
MG630  

P2  Research information about complex business 
situations and apply qualitative and quantitative 
techniques to it, in a project context, using ICT as 
appropriate.  
 
 
 

BM414  
MG408  
MG413  

BM522  
BM528  
BM529  

BM634/BM635*BM632  
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T Key / Transferable Skills  
 

   

T1  Demonstrate computer literacy (e.g. the 
management of databases, word processing, 
PowerPoint, etc.)  

MG408  
MG413  

BM522  
BM565  

BM632  

T2  Demonstrate good communication skills, both oral 
and written  

All level 4 
modules  

All level 5 
modules  

All level 6 modules  

T2  Demonstrate problem solving and decision making 
skills  

BM461  
BM414  
MG411  
MG412  
MG408  

BM561  
BM562  
BM563  

BM634/BM635*BM633  
BM632  
MG629  
MG630  

T4  Demonstrate ability to work both independently and 
as part of a team  

MG408  
MG414  

BM561  
BM562  

MG629  
MG630  

T5  Display a range of personal and interpersonal skills, 
including the capacity for continuous learning, taking 
initiatives, performing to deadlines, communicating 
effectively and persuasively, skills which are 
necessary to enter a career in business or undertake 
further study  

All level 4 
modules  

All level 5 
modules  

All level 6 modules  

T6  Solve problems by clarifying complex questions, 
considering alternative solutions and critically 
evaluating outcomes  

 BM562 BM634/BM635*BM633  
BM632  
MG630 
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Learning, Teaching and Assessment Methods to achieve the Programme Learning Outcomes 

How will students learn?  

Throughout the award the objective is to develop the knowledge, skills and analytical ability of students to 

enable them to enter successful careers in business organisations. This objective is met by a combination of 

lecture inputs, seminars, self-study and directed research. Students are required to work both individually and 

in groups.  

Level 4 teaching and learning methods are aimed at introducing students to the core areas of Business and 

providing them with a foundation of knowledge and skills to build upon in levels 5 and 6. 

• At level 4, a number of different methods will be utilised, including lectures, classroom-based activities, 

independent learning methods and practical sessions, where applicable. Lectures enable dissemination 

of knowledge to large numbers of students. They typically provide structure to the topic area in order 

to facilitate understanding and inspire students to think critically about the issues. At this level, 

seminars will also provide a forum in which students can engage with the subject, clarify issues and 

begin to discuss the subject matter.  

• At Level 5 students are expected to acquire more in-depth knowledge and understanding of the 

subjects at a strategic level.  

• At Level 6 students will be encouraged to develop independent learning, analytical and critical 

evaluation skills and critical application of their knowledge, taking into account wider contexts, to a 

professional standard. This level will focus on business strategy rather than operational issues which 

will have been covered at level 5.  

How your programme is taught? 

Modules on this programme will be taught in line with best practice across the university and in the sector. A 

variety of approaches, and good use of the latest technology, will be blended together to engage students in 

learning in class and beyond, and to encourage full student participation. Meanwhile, the Course Team will strive 

to ensure that all modules embrace current industrial practice wherever possible. 

The teaching and learning strategies employed throughout the course are those judged to be the most 

appropriate for each module at each stage and level of the course. The strategies have been designed to ensure 

that there is progression from formal teaching through to student centred independent learning as the student 

progresses through the levels of the course(s). 

A range of teaching methods will be used including: 

Lectures 

This is the most formal teaching strategy employed in teaching the modules. It is generally used to deliver a body 

of theoretical information to a large group of students and is most effective when followed up by a seminar or 

tutorial session to consolidate learning. 
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The lecture format may be supported by written handouts, web or library references which serve to reinforce 

and expand the audio-visual information presented. In addition, staff will make appropriate use of the VLE 

(Blackboard) facilities. This should enable lecturers to enhance the traditional communication and learning 

mediums as well as making material available to students at home and university. 

Tutorials / Practical Sessions 

Often in smaller groups, tutorials are guided learning sessions which can either support a formal lecture by 

students working through tutorial sheets with the help of a lecturer or by students working through practical 

exercises in say a computing room. 

Seminars 

These can vary from large group seminars, which provide an opportunity for the student-led formal debate of 

particular topic areas to ‘impromptu’ discussion sessions with smaller groups, which may for example follow the 

showing of a video. 

Other techniques such as industrial visits, guest lectures and computer aided learning tools will be used where 
appropriate. This variety of techniques is aimed at stimulating student learning. The teaching and learning 
strategies for individual modules are detailed in the relevant module pro-forma. 
 
The assessment strategy is designed to ensure that learning outcomes are achieved and there is a progressive 
development of knowledge and skills. In Year One, students are expected to describe, explain and review 
concepts theories and models. In Year Two students apply, analyse and evaluate. At Year Three independent 
learning is more embedded and students develop depth of understanding via critical analysis and evaluation. 
 
In Year One, all students are provided with a foundation across all business areas whilst in Years Two and Three 
the assessment strategies within the specialist modules provide more challenging opportunities for developing 
critical analysis and evaluation through problem solving, case studies and the dissertation. 
 
Formative assessment is a key feature of the programme enabling early feedback to be given on progress and to 
help students improve performance. Assessment at all levels is by coursework, practical tasks and examination, 
with some modules being assessed by 100% coursework. The course is designed to give students opportunities 
to undertake work based learning and enterprise activities which can form part of the learning and assessment 
of the programme. 
 
 
• Dissertation 
 
The dissertation is a research project which is based around a topic to be investigated and the outcome is likely 
to be answers to a set of research questions. The dissertation is expected to be submitted in the form of a thesis. 
This thesis will demonstrate research data gathering and analysis skills, as well as depth of understanding of the 
topic area. Formative feedback is provided by regular discussions with the dissertation supervisor and through 
comments received on draft chapters. 
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Virtual Learning Environment (Blackboard) 

The University’s ‘virtual learning environment’ – Blackboard – is accessible via desktop, laptop and mobile device. 
Here you will get access to online programme information and access to other online resources while at Bucks. 
You can also communicate and collaborate with your fellow students and programme tutors. 
 
Blackboard is accessed directly via https://my.bucks.ac.uk regardless of whether or not you are on University 
premises. You will receive a full induction to using Blackboard early in the programme so that you can access its 
full potential during the course of your studies. 
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Core Modules 

Level 3: 

Preparing for Success: Knowledge & Creativity 

Introduction to Business Studies 

Preparing for Success: Self Development and Responsibility  

Inquiry Based Learning  

 

LEVEL 4 

Code: BM461  Title: Global Business Environment 

This module introduces the students to the concept of the global business environment. 

The students will systematically examine how identified external factors influence the 

environment in which the firm operates. The module addresses both topics of the day 

as well as the long term impact of events in the near past. 

It provides an understanding of the economic, social, and political influences 

constraining and providing opportunities for the business organisation in the national 

and international context. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 

  % or P/F 

CW1 Coursework: Portfolio: First of series of reports 

relating to overall topic of Global Business 

Environment.  

Word count: 500 words 

30% 

CW2 Coursework: Portfolio: Series of short reports relating 

to overall topic of Global Business Environment. 

Word count: 1500 words 

70% 
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Code: MG408  Title: The Graduate Challenge 

In this module, students will be introduced to the academic study skills they need to 

develop to be successful in their degree. This will include input on evidence-based 

writing, report structuring and referencing. The LDU will be heavily involved in 

supporting the lecturing teams with this module. 

This module also sets the student a series of business challenges to encourage their 

entrepreneurial flair and to help them develop an understanding of the entire range of 

business activities from marketing research to financial accounting and from planning 

operations and logistics to designing and building brands. The aim is to provide the 

student with an overview of business while developing their sense of competition and 

their team-working skills. This is a fun, stimulating module where students learn mostly 

from practice and not lecture content. 

                     

 

                       Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 

  % or P/F 

CW1 Coursework: Report: 500-word report on topical 

business issue 

20% 

CW2 Coursework: Portfolio. Students will keep an e-portfolio 

as evidence of skills developed andincluding self-reflection 

 

80% 

 

Code: MG411  Title: Introduction to People Management 

This module will consider the core competencies, intellectual and personal skills needed 

to become a successful people manager. There will be opportunities for students to 

develop skills within a safe environment. 

Management is about ensuring everyone works effectively in different organisational 

settings, so it is important to manage relationships with colleagues, subordinates and 

customers. 

Alongside this, the module will also provide an introductory knowledge of key HR 

elements which underpin the support and development of the performance of people 

at work. 
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Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 

  % or P/F 

CW1 Coursework: Portfolio: Individual research portfolio 

Word count: 2000 words 

100% 

 

Code: MG412  Title: Principles of Marketing 

The aim of this module is to introduce first year students within a business discipline to 

the fundamental concepts and function of marketing within a commercial business 

activity. This will centre on the marketing planning process: segmentation, targeting and 

positioning of a brand offering with respect to the competition. Additionally, the concept 

and elements of the marketing mix will be applied in different contextual settings. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 

  % or P/F 

CW1 Coursework: Report: 

Individual report concerning the 4Ps/marketing mix, 1500 

words 

50% 

CW2 Coursework: Report: 

Group creative work/presentation 10 minutes and group 

1000-word report focusing on the development of a new 

brand. 

 

50% 

 

Code: BM414  Title: Financial Decision Making 

Financial management skills are essential for all managers. This module seeks to develop 

an awareness and an understanding of the source and purpose of financial accounting 

information within the organisation and an understanding of the structure of the main 

financial statements. It is also designed to encourage non-accounting students to 

develop skills necessary to be able to use financial information for planning, control and 

decision-making. 
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Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 

  % or P/F 

CW1 Coursework: Report: 2500 word report to include business 

calculations/ratios 

100% 

 

Code: MG414  Title: Organisational Behaviour 

The aim of this module is to enable students to understand how organisations work and 

how individuals and groups impact on organisational success or failure. It will cover 

theories explaining organisational behaviour. This module will equip you with knowledge 

and skills to help you understand how people and organisations function at individual, 

group and organisational levels based on the latest academic evidence. A critical success 

factor for an organisation is the contribution made by employees and the module 

considers a range of factors such as motivation, team-working, culture and 

organisational practice, which influence this contribution. 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 

  % or P/F 

CW1 Coursework: Report: 2,500 words 100% 

 

 

  

Code: MG410  Title: Career Viewpoint 

This module attempts to make sustainable employability strategies explicitly aiming to 

equip the students with a range of tools for assessing their own skills and developing 

their abilities to manage their careers. Increasingly, not least because of the rising costs 

of undertaking a degree, students are measuring the worth of their degree upon their 

increased employability prospects. For many years this has been implicit within a degree 

with the focus being on subject specific content rather than the emotional intelligence 

which underpins employability. 

The aims of the module are to: 

1. Ensure students start developing their “exit strategy” from University into a career 

from Year One 

2. Ensure all students are capable of securing internships after the completion of Year 

One 

3. Ensure students understand the need to develop sustainable employability skills 
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Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 

  % or P/F 

CW1 Coursework: Report: 1500-word with individual report 

analysing the labour market 

50% 

CW2 Coursework: Report: 1500-word report with personal SWOT, 

gap analysis and CV. 

 

 

50% 

 

 

Code: MG413  Title: Data Insight for Business Decisions 

The module examines the importance of collection and managing data to facilitate 

informed business decision making. Businesses are faced with an ever-increasing volume 

and range of data and the module will develop the ability to selectively analyse different 

data sets to provide insight for effective decision making. The module covers both 

qualitative and quantitative forms of data collection and use of appropriate software for 

the analysis and interpretation of data to provide insight into business and management 

research issues. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 

  % or P/F 

PR1 Practical Exam: Oral Assessment and Presentation: 

Presentation of exploratory research stage 

30% 

PR2 Practical Exam: Oral Assessment and Presentation: 
Presentation of descriptive research stage and 
problem solution. 
 

 

70% 
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LEVEL 5 

Code: BM561  Title: Business Consulting 

This module will provide some key underpinning about the role of a business consultant 

and the key skills needed for that role. These skills include working effectively in a team 

and pitching for business, by demonstrating a good understanding of how the skills of 

the team would relate to a client. Students will be provided with live project briefs from 

clients and will relate their skills and knowledge to the requirements of the client. 

The module will also consider how business research sources can support the consultant 

in understanding the client, their industry and the issues they are trying to address. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
PR1 Practical Exam: Oral Assessment and Presentation: 10 

minute pitch/presentation to demonstrate suitability of 
team as consultants 

40% 

CW1 Coursework: Written Assignment: Report 1500 words 
 

60% 

 

Code: BM522  Title: Project Management 

This module aims to introduce students to the fundamentals of Project Management. In 

the fast paced business environment of today, project management can be termed as 

equivalent to fiscal power. Good project management ensures that the associated risks 

are identified and managed and objectives and benefits are achieved within budget. 

Students will also gain practical experience of key project management techniques using 

industry standard methodologies and software. 

Students will be expected to gain a good grasp of project management Software to 

develop professional competencies in the use and application of this software and may 

go on to further develop their project management skills. This module also provides the 

opportunity for students to prepare for entry to the professional examinations. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
CW1 Coursework: Written Assignment: Coursework: Written 

Assignment: Individual (1500 words) 
50% 

EW1 Written Exam: Set Exercises: Written Exam (90 minutes) 
 

50% 



35 
 

Code: BM533  Title: Contemporary Business Economics 

Business Economics is a vibrant area of study, as it focuses on issues that impact on 

everyday life. This module will give you a sense of how important it is for businesses to 

understand 'the economy' in order to increase their chances of success. 

This module aims to enhance the understanding of economic theory as it pertains to 

business and equips the students with the ability to apply clear logical and economic 

reasoning when examining firm pricing and output decisions, and when examining the 

rationale and operation of government macroeconomic aims and policies. 

However, more recently it has become acknowledged that calculating costs and benefits 

of actions are not the only influence on consumers. Psychologists such as Kahneman 

carried out experiments about how decisions are being made, which showed that we are 

not always rational. Consequently, this module will also consider behavioural economics, 

alongside the more “traditional” approaches to economics. This will be of relevant to all 

business management, marketing and accounting students. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
CW1 Coursework: Written Assignment: Report applying key 

elements of economic theories to a case study organisation 
2500 words 

100% 

   

 

 

Code: BM562  Title: Consultancy in Practice 

This module will provide some key underpinning about the role of a business consultant 

and realities of undertaking projects in the industry/ charity/university. The purpose of 

the module is to provide learning and supervised experience in undertaking real time 

projects for client organisations. The module actively encourages independent learning 

and group work, and aims to apply knowledge and theory learned in the projects. 

The module also encourages innovation, creativity and enterprise to hone business 

communication skills and student employability. 

These business communication skills include working effectively in a team, 

communicating effectively with clients and supervisors, problem solving and critical 

analysis. 
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Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
CW1 Coursework: Written Assignment: 2500 word Written 

assignment to include portfolio and client report 
80% 

   
CW2 Coursework: Written Assignment: Written 

assignment to include updated CV and LinkedIn 
profile 
 

20% 

 

Code: BM563  Title: Operations and Service Management 

This module focuses on the design and management of products and services regarding 

their supply chains. It considers the acquisition, development, and utilisation of 

resources that firms need to deliver the goods and services their clients want. An 

understanding of operations management techniques is essential in virtually all 

organisations. This module also provides the opportunity to analyse how technological 

advances are improving supply chain efficiencies in manufacturing and service 

industries. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
CW1 Coursework: Written Assignment: 2500 word report 100% 
   

 

 

Code: BM565  Title: Digital Business & New Technologies 

Digital business and new technologies have transformed the world of work and social 

interactions beyond all expectations within a very short period of time and the pace of 

these changes is not slowing down, if anything they are getting faster. The business 

graduate’s role and skill sets are thus changing and often in ways that will emerge rapidly 

and without warning. Being aware of these technological changes and possessing the 

skills to use and integrate them into their work to improve efficiency and deliver 

commercial insight, is becoming a more important business skill employers are looking 

for. 

This module focuses on the changing digital and technological environments that 

presently exist and that are emerging due to the rapid rise in a world driven by sharing 
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data and ever-increasing levels of human-technological integration within our everyday 

lives. Topics will be examined to provide insight and application opportunities in order 

to move beyond simple theoretical concepts. The module allows the student to place 

and examine these developments within their degree area and where applicable their 

business function be that Finance & Accounting, Marketing, Human Resources or 

Business Management. 

The module will equip the student with the skills to use and comprehend the outputs of 

these and other technologies that will equip them with the management skills they need 

as well as offer the opportunity for integration and sue in other modules such as 

dissertation or consultancy project. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
CW1 Coursework: Report: Individual 2000 word report 60% 
   
PR1 Practical Exam: Oral Assessment and Presentation: 15 

minute presentation (including questions) 
 

40% 

 

 

LEVEL 6 

Code: BM631  Title: Research Methods 

Business research methods are an essential component of the graduate skill set and 

advances in technology require the graduate to comprehend the design, application, 

analysis and evaluation of appropriate research methodologies. Business research 

stands apart from the more traditional scientific fields of enquiry due to the heuristic 

nature and speed of change in global markets and consumer behaviour. Although 

termed business research the module will cover the academic topics associated and 

applied within the business management field and will draw from the social sciences for 

theoretical and conceptual inspiration. 

This module provides the student with the practical skill sets required to conduct 

quantitative and qualitative research within the field of business management. For 

students wishing to continue their studies and application of this topic they can progress 

to the Dissertation or Consultancy modules where they can conduct primary research in 

order to address a specific business related issue. 
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Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
CW1 Coursework: Written Assignment: Initial proposal including 

methodology design and justification of research approach, 
1,500 words. 

70% 

   
CW2 Coursework: Written Assignment: A critical reflection of 

ethical issues and requirements for a researcher, 1,000 
words. 
 
 

30% 

  

 

Code: BM633  Title: Strategic Agility 

This module develops a practical understanding of how leaders and senior management 

make decisions about the strategy and direction their organisation should follow. The 

students will select a real organisation and, as a group, undertake and present a 

formative environmental analysis of that organisation followed by an individual 

summative assessment. 

The focus of the learning will be to develop critical awareness of the speed of modern 

business and the rapid changes that occur within the global business environment that 

require strategic and organizational agility to adapt and respond. 

They will exercise critical judgement to identify critical factors in the external and 

internal environment affecting that organisation. Individually, students will then develop 

alternative strategic choices for that organisation, they will evaluate those choices and 

recommend an appropriate strategy, justified by key elements of the environmental 

analysis. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
CW1 Coursework: Report: Individual Report 2000 words. 100% 
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Code: MG628  Title: International Marketing Management 

This module examines the application of modern marketing techniques and 

management practices to the task of developing and promoting brands internationally. 

Students will build on knowledge developed from marketing modules on level 4 and 5. 

They will set this within a contextual framework of issues such as globalisation v 

glocalization, alongside of concepts such as thin and thick culture whilst relating this to 

the impact of technology on international trade and marketing at a local and 

international level. The module will examine the theoretical underpinning of these 

concepts and evolving marketing models, matching these against the study of case 

studies, so enabling students to develop skills and knowledge to plan fully justified 

international marketing operations in a variety of situations. 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
PR1 Practical Exam: Oral Assessment and Presentation: 20 

minute individual presentation and 2000 word supporting 
report. 

100% 

   
  

 

Code: MG629  Title: Developing Leadership and Management skills 

This module will provide an understanding of the core competencies relating to 

management and leadership skills in organisations. The module will examine 

management and leadership models and evaluate the effectiveness of those in the 21st 

Century including the difference between management and leadership. 

Additionally, there will be opportunities to apply these theoretical concepts and develop 

personal skills through workshops in leadership and team building. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
CW1 Coursework: Report: 2500-word report evaluating 

leadership within an organisation 
70% 

   
CW2 Coursework: Written Assignment: 1000-word self 

reflection 
 

30% 
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Code: BM632              Title: Managing & Developing Innovation & Creativity 

The current global economic environment necessitates the need for students to acquire 

specialist skills in order to be successful in dynamic, uncertain and entrepreneurial 

environments. This module will equip students with such skills by focussing on 

innovation, creativity and design thinking. The module will also focus on comprehending, 

applying and evaluating a range of tools and skills and assess innovation capabilities and 

capability needs in an organisation or industry/market sector. 

The students will apply knowledge from other modules to examine specific business 

issues that require innovation and/or creative solutions to generate viable options and 

make recommendations on how they can implement their chosen solution including 

identifying potential blockages to successful implementation. In this module, it will be 

expected that the students will participate, challenge and debate the issues within the 

class and in their work. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
PR1 Practical Exam: Oral Assessment and Presentation: Film 

Presentation/report: Individual, paired or small group film 
presentation with individual supporting portfolio of 
evidence. 

100% 

   
 

Code: MG630            Title: Change Management and Organisation Development 

This module aims to enable students to develop a critical understanding of change 

management theory and practice in modern organisations. Students will understand the 

key business drivers of change, the change management context, change management 

theory and approaches, and resistance to change. 

Additionally, the module will introduce students to the concept of Organisation 

Development (OD) and how that can be linked to contemporary organisations. OD 

focuses on making interventions by facilitating the way employees are motivated to 

perform and rewarded for performance; are involved in the business decision making 

process and interact with each other. 

Change is inevitable and a constant factor in organisational life. This module will require 

students to relate their academic learning to real organisations and develop an in-depth 

understanding of the challenges which organisations face. 
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Summative Assessment Regime 
 
ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
PR1 Practical Exam: Oral Assessment and Presentation: Paired or 

individual presentation relating to change management. 15 
minutes to include questions 

40% 

CW1 Coursework: Written Assignment: 2000 word report on 
change management and Organisation Development models 

60% 

 

Optional Modules 

 

LEVEL 5 

Code: MG529           Title: Strategic Marketing 

The aim of the module is to examine the importance of marketing as a strategic business 

function in today’s digital landscape. The module outlines the importance of all the key 

stages within the marketing planning process, from the audit, through strategic decision 

making, to the implementation of plans. Furthermore, the module will include coverage 

of the importance of managing resources and employing monitoring and measurement 

techniques to enable the achievement of strategic marketing objectives. 

 

Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
PR1 Practical Exam: Oral Assessment and Presentation: Group 10 

mins group presentation on company audit and resultant 
strategic marketing objectives. 

30% 

CW1 Coursework: Report: 
2500 Group Report with supporting documentation to the 
strategic marketing plan 

70% 

 

 

Code: MG526           Title: Customer experience 

Delivering an exceptional customer experience is a challenge which requires skill and an 

in-depth knowledge of customer requirements. 

This module will provide the skills and understanding necessary to assess customer 

expectations, and develop and deliver activities that meet those expectations. It 

introduces customer experience frameworks, and how to monitor and measure 

customer satisfaction. 
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Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
CW1 Coursework: Report: 2500 word report on analysis and 

improvement of customer experience. 
100% 

 

LEVEL 6 

Code: BM634  Title: Dissertation 

The dissertation is a research project which is based around a topic to be investigated 

and the outcome is likely to be answers to a set of research questions. The dissertation 

is expected to be submitted in the form of a thesis*. This thesis will demonstrate 

research data gathering and analysis skills, as well as depth of understanding of the topic 

area. Formative feedback is provided by regular discussions with the dissertation 

supervisor and through comments received on draft chapters. 

The students are required to select a feasible topic for study related to their degree 

programme and plan and carry out a piece of independent research with guidance from 

an allocated dissertation supervisor. The student will be allocated a dissertation 

supervisor who will work with the student initially in small groups and then on a one-to-

one basis to provide specific guidance for the student’s own dissertation providing 

guidance about the submission requirements. 

The students can choose any area of study, which is of particular interest to them, 

provided that the core of the Dissertation falls within the single, major or joint field of 

study. Ideally the topic should be based around a question so that the students can put 

forward an argument and discuss the benefits and drawbacks, or exceptions and 

limitations, challenges and comparisons. 

*Alternative summative assessment methods may be used to allow for originality, 

creativity, diversity, access and learning needs by agreement with the module leader and 

in consultation with the faculty. 

                       Summative Assessment Regime 

ID KIS Category/Activity Type & Brief Description Weighting 
  % or P/F 
CW1 Coursework: Dissertation: completed dissertation of 12,000 

words* with appendices and personal skills development 
review. 

100% 

CW1
* 

Alternative summative assessment methods may be used to 
allow for originality, creativity, diversity, access and learning 
needs by agreement with the module leader and in 
consultation with the faculty. 
 

100% 
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Planning your studies 

Your course will provide opportunities to learn new skills and acquire knowledge in your chosen subject areas.  
To make the most of the opportunities available you need to organise and plan your learning to help you manage 
your time effectively. 
 
Undertaking academic study at undergraduate level may be new and very different from your previous study 
experiences. Assessment is a key aspect of this learning. Successful completion of coursework and examinations 
is crucial to the achievement of an award at the end of your course.  There are various types of assessment and 
modules often involve a combination of examination and coursework or presentation. It is important that you 
understand clearly the various expectations and deadlines for each item of assessment.   Every module has a 
Module Booklet, which explains how and when you will be assessed.   
 
You must attend all timetabled classes and you will also need to study in your own time.  You should expect to 
spend 10 hours per week on each module, making a commitment of approximately 40 hours per week for a full-
time student, which should be planned in your diary. Please be respectful of the learning environment and 
remember to switch off your mobile phone before entering classes and study areas. 
 
Be prepared for lectures and tutorials by doing any reading or exercises in advance.  Always make notes.  Review 
these after the class and if there is anything you do not understand, ask your tutor.  All tutors have office hours 
and their contact details are in the Module Booklet. 
 
Check assignment deadlines and examination dates, note them carefully in your diary and begin assignments 
early.  You will enjoy researching and planning your work if you allow yourself plenty of time.  Make sure that 
you understand what you need to do and plan how you will tackle it.  If anything needs clarification, seek advice 
from your module lecturer. 
 
Student Attendance Policy & Procedure 
 
A detailed guide on OBC Student Attendance policy is available at our website. These are some of the most 
common attendance requirements to remember: 

1. If you fail to attend your classes or sessions regularly you may be issued with a warning from the 
Attendance Officer, which could lead to the termination of your registration; 

2. In the event of termination, OBC will inform your funding provider and any funding you are claiming will 
stop; 

3. OBC expect all students to arrive on time. 
4. Lateness is disruptive, discourteous and unfair to your classmates and lecturers; 

 
OBC understands that there will be occasions when you will not able to attend your class or session on time. If 
you are aware that you will be late for your class, please contact Student Support. Persistent lateness will not be 
tolerated and may result in a warning or disciplinary measure being taken.  
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Accessing your timetable 

Provided that you enrolled at the required time your individual timetable will be sent to you from our Registry 
Office before the commencement of your classes and the structure of classes will be explained during your 
induction Course.  Your timetable will change each year and will be available after you have re-enrolled. If you 
do not have a complete timetable, please contact the OBC Registry without any delay.  
 

Professional Body Requirements 

Not applicable



45 
 

 

Your Programme Team 

Programme Roles 

The following are a set of roles that are found on programmes offered by the University. Depending on 
the nature of the inquiry you have, you may wish to contact the relevant individual. If you feel that 
issues have not been resolved at the levels mentioned below, you can also contact your Head of 
Academic Department or in unresolved areas of serious concern, your Head of School. 
 
Head of Programme 
Your Course Leader is the person with overall responsibility for your course of study. You can bring to 
your Lead Tutor any issues you may have with the running of your programme. 
 
Module Leader 
Modules are individual parts of programmes. Your Module Leader will be the person directly 
responsible for co-ordinating the various parts of the module and setting assessment briefs. The 
Module Leader will normally be your first point of call for issues specifically relating to that module.  
 
Personal Tutor 
You will be allocated a Personal Tutor for each year of study. Your Personal Tutor will monitor your 
progress on the programme and your level of achievement. In particular, your tutor will support you to 
become an autonomous and creative learner and will help you to develop your employability, 
enterprise and leadership skills. They will be a first point of contact for you to the specialist support and 
other services provided by the University and the Students’ Union. 

Technician 

Technicians are available to support you with the technical aspects of your programme. 

Course Registrar 

Your Course Registrar is a member of administrative staff and has responsibility for ensuring that the 

administrative side of your programme runs smoothly. Your Course Registrar will normally be contacted 

about any interpretation of studies (withdrawals and deferrals). 

Course Administrator 

The Course Administrator supports the Course Registrar and has responsibility for day to day 

administrative issues on your programme. 
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Contact Details 

Contact details for staff with key responsibility for your programme 

For Oxford Business College: 

Name Role Email 

Gerry 

Takamura 

Principal  

Murray Cooper Head of 

Academics 

headofacademics@oxfordbusinesscollege.ac.uk 

Asim Riaz Head of 

Programmes 

headofprogramme@oxfordbusinesscollege.ac.uk 

Irshad 

Jamaldeen 

Course 

Administrator 

Irshad.jamaldeen@oxfordbusinesscollege.ac.uk 

M. Tabassum Lecturer  Mohammad.tabassum@oxfordbusinesscollege.ac.uk 

Assaad Dib Lecturer Assaad.dib@oxfordbusinesscollege.ac.uk 

David Brooke Lecturer David.brooke@oxfordbusinesscollege.ac.uk 

Namees 

Ibrahim 

Lecturer Names.ibrahim@oxfordbusinesscollege.ac.uk 

Dan Thompson Lecturer Dan.thompson@oxfordbusinesscollege.ac.uk 

Shifan Razick Lecturer Shifan.razick@oxfordbusinesscollege.ac.uk 

Uzair 

Omerdeen 

Lecturer Uzair.omerdeen@oxfordbusinesscollege.ac.uk 

Fatih Gorgun Lecturer Faith.gorgum@oxfordbusinesscollege.ac.uk 

Dr. Susan Lecturer  

Dr. Nisar Aziz Lecturer  

Dr. V. Ivanoc Lecturer  

Henry Squire Lecturer  

Lynda Plenty Lecturer  

Nauman Ali Lecturer  
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Contact details for OBC College staff with key responsibility for your programme. 

Name Role  Email 

Asim Riaz Head of 

Programme 

 headofprogramme@oxfordbusinesscollege.ac.uk 

Puja Dalal Course 

Registrar 
 puja.dalal@oxfordbusinesscollege.ac.uk 

Irshad 

Jamaldeen 

 

Course 

Administrator 
 irshad.jamaldeen@oxfordbusinesscollege.ac.uk 
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Programme Administrative Support 

The Academic Registry/Academic Support will normally be your first port of call for questions about and 

interpretation of any regulations which relate to your programme. They can also advise you on your options 

should you experience any issues with your course. 

For Oxford Business College: 

Name Role Email 

Puja Dalal Registrar puja.dalal@oxfordbusinesscollege.ac.uk 

Alia Fardous Academic support 

coordinator 

Academic.administrator@oxfordbusinesscollege.ac.uk 
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Specialist facilities for the programme 

 

Oxford Business College has a well-developed range of services and facilities to help support you through your 

course. You will find fuller details within the Student Handbook. Throughout the course, each student will have 

access to a variety of sources of support depending on individual circumstances and needs. Each student will be 

supported via a Personal Tutor.  

 

If you have a disability, information and support is provided by the College through: The Disability Team located 
in Student Services; the Disability Handbook: The Student Handbook.  
 

Academic Support and Guidance 
 
Monitoring the development of academic and employability learning skills is an important aspect of your course 
and is designed to provide you with the personal support to ensure that you take full advantage of the 
opportunities offered. You will be allocated an Academic Support and Guidance Tutor who will support you in 
this important activity. Your academic support and guidance sessions will be scheduled on a weekly basis. 
 

Blackboard 
 

All the key information you require to complete this module will be made available through the University’s 
Virtual Learning Environment, Blackboard. 
 
This site will give you access to learning and teaching resources uploaded by your lecturers, along with 
communication forums such as discussion boards and blogs to support your learning. On some modules you may 
also be required to submit work for assessment via Blackboard. 
 

You can access Blackboard through the website or by downloading the app which we strongly 
recommend so you get regular updates on real time on posts from your modules (cancelation 
of classes, delays, deadlines, assignment tasks, etc.). 
 

 

Student Support Department 

OBC recognises many of our students may not have undertaken any formal study for some time or will be trying 
to combine study with the demands of a family life or work commitments. 

The Education, Information, Advice & Guidance team is here to help any student trying to cope with issues that 
has an impact on learning. 

Student Support offers professional and impartial advice to any student who is experiencing a difficulty that is 
having an impact on learning. The problem does not have to be linked directly to study; whatever the issue the 
team will: 

• Offer a confidential, impartial service and will not make any judgments based on behaviour, lifestyle or 
personal circumstances. 

• Ensure you are aware of the limits of the service and are appropriately supported within these limits. 
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• Work with individuals to determine the options available which will allow you to make informed choices 
and decisions. 

• Work with appropriate external agencies (including charities) to ensure you have the best level of support 
available. Just remember, all you have to do is ask and we will do our very best to help. 

 

Monday to Thursday  .................... 9.30am – 7.30pm 

Friday ............................................. 9.30am – 5.30pm 

Telephone (OBC ):  01865791908  
 
Library Services 

As a student at OBC, you will be able to take full advantage of the Library and Academic Support Centre (ASC), 
where you will be able to read and borrow books, newspapers and magazines (including The Economist and the 
Financial Times) and have access to printing and photocopying facilities. We stock over 1000 books, including 
recommended textbooks for your course. These are available to borrow and as reference copies for use in the 
library only. As an OBC student, you also have access to a variety of e-journals though EBSCO. Instructions on 
how to download these are available on the student portal or in the library. 

The library provides a welcoming environment for you work in. The librarian provides one-to-one Harvard 
Referencing sessions on request. The library staff is also there to help you with searching for books, uploading 
your assignments and accessing your lecture notes via Blackboard. 

Facilities 

There are computers available for use at both the library and the Academic Support centre (ASC). You can search 
the internet, access lecture notes, write and submit your assignments and check your email accounts. You can 
also bring your own laptop to the library and connect to the school’s WIFI network. Furthermore, there are 
several study desks for you to work at.  

 

Workshops and Seminar Support: 

During the workshops/seminars, you will have an opportunity to explore and practice the application of concepts 
and underpinning knowledge. You will have an opportunity to exchange perceptions about the value of this 
knowledge and its practical application with other participants. The exchanges of experiences, reflections and 
discussions which you will have with other students and your tutors will help you to make sure that you do not 
simply undergo an experience but really learn from it. You should come to the workshops armed with examples, 
issues for discussion and ideas to share.  
 
Both during the workshops and outside of them, there will be opportunities for you to raise issues with tutors 
on the course. Such contact can be: 
 

• Face-to-face meetings by prior arrangement 

• Telephone contact 

• Electronic media (e-mail, the College e-learning system – OBC Connect) 
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Academic Advice 

The Academic Advice pages on the University website are maintained by the Academic Registry and contain 

detailed advice on the following areas: 

• Managing your studies: including: Terms and Conditions for Admission that you agreed to on enrolment to 

the course; how to enrol and re-enrol; credit accumulation (if you wish to transfer in credit achieved 

elsewhere); and other important information such as attendance requirements, placements and dates of 

terms 

• Course Structure and Regulations: including: types of learning and teaching approaches you may encounter 

during your studies; the academic regulations which govern your academic progression and achievement of 

your programme and how you can submit feedback on your course or module (including how that feedback 

is used to improve provision) 

• Resolving Problems: outlining what you can do if you encounter problems with any aspect of your time at 

the University or with your fellow students, such as if you have a concern about how your course is being run 

or if you have a problem with another area of the University e.g. accommodation 

• Student Conduct: which outlines our commitment to providing a University community which is valued by 

all and the standards of conduct and behaviour that we expect of all students as members of that community 

• Changing Direction: which outlines your options should you find that the course you have chosen is not for 

you, such as changing courses at Bucks, transferring to another institution, or leaving Higher Education 

altogether 

• Assessment and Examination: including a guide to assessment as a whole and how to submit coursework, 

how exams work, how we promote assessment integrity (including guidance on referencing of source 

material), an overview of the marking, moderation and feedback processes, the options available to you 

should you experience exceptional circumstances which affect your ability to complete assessment (e.g. if 

you are ill or unavoidably absent for an exam) and what may happen if you fail a particular assignment or 

module 

• Results: how your award is calculated and conferred, how you will receive your results and your options if 

you think that a mistake has been made in the calculation or awards process 

 

Through these pages you should be able to access the related policies and procedures as well as any related 

forms and additional guidance notes. All University policies, procedures and regulations are available via the 

following policies webpage or by clicking on the “About Us” header on any page of the website and following the 

link under the Governance menu. 

 

https://bucks.ac.uk/students/academicadvice
https://bucks.ac.uk/about-us/governance-and-policies/policies
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Optimising your learning experience 

It is important that you acquire and develop the following skills/habits early on in the course. 

(a) Attendance 

Attendance to all classes is of paramount importance. If you miss a session, you have lost a very valuable learning 

experience. We expect you to arrive on time, prepare for the lesson and participate in the class discussions to 

the best of your ability. We would also expect you to catch up with any session/study missed. 

(b) Time management/work scheduling 

It is important that you learn to maximise the use of your time in a balanced fashion. You should allocate your 

time between studying, travelling, playing some sport/exercising, socialising with other students. It is important 

that you maintain this balance as it will help you stay fit mentally, physically and intellectually. 

(c) Submission of assignments and Progression to the next level 

This handbook gives you an overview of when you may be expected to submit each assignment for each module. 

Exact date of submission will be notified by your module leader. You must plan your work in such a way that you 

give yourself ample time to read, digest and present the information in a well-structured, well researched and 

coherent manner.  
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How you will be assessed 

You will be assessed via coursework, written exams including time constrained assessments and practical 

exams.  

 The assessment strategy is underpinned by the course learning outcomes. The assessment methods will vary 

according to your route linked to the destination you have chosen. Each assessment will be looking for evidence 

that you have achieved the specific learning outcomes of the module and the broader learning outcomes of the 

course. 

The course assessment strategy aims to: 

• Design assessments to drive your learning and meet the learning outcomes of the course. 

• Use diverse types of assessment with explicit, transparent and consistent marking criteria. 

• Ensure that assessment is timely and effective in providing evidence of module/course intended 
learning outcomes. 

• Provide consistent, constructive, critical and prompt feedback that is linked to marking criteria and 
learning outcomes. 

• Apply double marking in accordance with the subject group’s double marking policy.  

• Use external examiners in accordance with the university and course agreements.  

• Allow your reflection on the learning and assessment process. 
 
 
 

Module 
Code  

Module Title  Credit 
value  

[C]ore / 
[O]ptional 

Assessment  Weightage Week 
due 

Level 4 

BM461 Global Business 
Environment 

15 C CW1: Portfolio: First of 
series of reports relating to 
overall topic of Global 
Business Environment. 
Word count 500 words 

30% 8 

CW2: Portfolio: Series of 
short reports relating to 
overall topic of Global 
Business Environment. 
Word count 1500 words 

70% 14 

MG408 The Graduate Challenge 15 C CW1: Report: 500 word 
report on topical business 
issue 

20% 5 

CW2: Portfolio. Students 
will keep an e-portfolio as 
evidence of skills developed 
and including self-reflection 

80% 13 

MG411 Introduction to People 
Management 

15 C CW1: Portfolio: Individual 
research portfolio, 2000 
words 

100% 13 
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Module 
Code  

Module Title  Credit 
value  

[C]ore / 
[O]ptional 

Assessment  Weightage Week 
due 

MG412 Principles of Marketing 15 C CW1: Report: Individual 
report concerning the 
4Ps/marketing mix, 1500 
words 

50% 9 

CW2: Report: Group 
creative work/presentation 
10 minutes and group 1000 
word report focusing on the 
development of a new 
brand. 

50% 15 

BM414 Financial Decision 
Making 

15 C CW1: Report: 2500 word 
report to include business 
calculations/ratios 

100% 15 

MG414 Organisational 
Behaviour 

15 C CW1: Report: 2,500 words 100% 14 

MG410 Career Viewpoint 15 C CW1: Report: 1500 word 
with individual report 
analysing the labour market 

50% 8 

CW2: Report: 1500 word 
report with personal SWOT, 
gap analysis and CV 

50% 13 

MG413 Data Insight for Business 
Decisions 

15 C PR1: Oral Assessment and 
Presentation: Presentation 
of exploratory research 
stage 

30% 7 

PR2: Oral Assessment and 
Presentation: Presentation 
of descriptive research 
stage and problem solution. 

70% 15 

Level 5 

BM561 Business Consulting 15 C PR1: Oral Assessment and 
Presentation: 10 minute 
pitch/presentation to 
demonstrate suitability of 
team as consultants 

40% 8 

CW1: Written Assignment: 
Report 1500 words 

60% 15 

BM522 Project Management 15 C CW1: Written Assignment: 
Coursework: Written 
Assignment: Individual 
(1500 words) 

50% 7 

EX1: Set Exercises: Written 
Exam ( 90 minutes) 

50% 14 
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Module 
Code  

Module Title  Credit 
value  

[C]ore / 
[O]ptional 

Assessment  Weightage Week 
due 

BM533 Contemporary Business 
Economics 

15 C CW1: Written Assignment: 
Report applying key 
elements of economic 
theories to a case study 
organisation 2500 words 

100% 13 

BM562 Consulting in practice 15 C CW1: Written Assignment: 
2500 word Written 
assignment to include 
portfolio and client report 

80% 13 

CW2: Written Assignment: 
Written assignment to 
include updated CV and 
LinkedIn profile 

20% 15 

BM563 Operations and Service 
Management 

15 C CW1: Written Assignment: 
2500 word report 

100% 15 

BM565 Digital Business and 
New Technologies 

15 C CW1: Report: Individual 
2000 word report 

60% 10 

PR1: Oral Assessment and 
Presentation: 15 minute 
presentation (including 
questions) 

40% 15 

Students should also take the following options, one module per semester 

MG529 Strategic Marketing 15 O PR1: Oral Assessment and 
Presentation: Group 10 
mins group presentation on 
company audit and 
resultant strategic 
marketing objectives. 

30% 9 

CW1: Report: 2500 Group 
Report with supporting 
documentation to the 
strategic marketing plan 

70% 15 

MG526 Customer Experience 15 O CW1: Report: 2500 word 
report on analysis and 
improvement of customer 
experience 

100% 14 

Level 6 

BM631 Research Methods 15 C CW1: Written Assignment: 
Initial proposal including 
methodology design and 
justification of research 
approach, 1,500 words. 

70% 12 

CW2: Written Assignment: 
A critical reflection of 
ethical issues and 
requirements for a 
researcher, 1,000 words. 

30% 15 
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Module 
Code  

Module Title  Credit 
value  

[C]ore / 
[O]ptional 

Assessment  Weightage Week 
due 

BM633 Strategic Agility 15 C CW1: Report: Individual 
Report 2000 words. 

100% 15 

MG628 International Marketing 
Management 

15 C PR1: Oral Assessment and 
Presentation: 20 minute 
individual presentation and 
2000 word supporting 
report. 

100% 13-15 

MG629 Developing Leadership 
and Management skills 

15 C CW1: Report: 2500 word 
report evaluating leadership 
within an organisation 

70% 10 

CW2: Written Assignment: 
1000 word self-reflection 

30% 14 

BM632 Managing & Developing 
Innovation & Creativity 

15 C PR1: Oral Assessment and 
Presentation: Film 
Presentation/report: 
Individual, paired or small 
group film presentation 
with individual supporting 
portfolio of evidence. 

100% 12-15 

MG630 Change Management 
and Organisation 
Development 

15 C PR1: Oral Assessment and 
Presentation: Paired or 
individual presentation 
relating to change 
management. 15 minutes to 
include questions 

40% 9 

CW1: Written Assignment: 
2000 word report on 
change management and 
Organisation Development 
models 

60% 13 

BM634 Dissertation 30 O CW1: Dissertation: 
completed dissertation of 
12,000 words* with 
appendices and personal 
skills development review. 

100% 13-15 

CW1*: Alternative 
summative assessment 
methods may be used to 
allow for originality, 
creativity, diversity, access 
and learning needs by 
agreement with the module 
leader and in consultation 
with the faculty. 

100%   
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 How to reference sources appropriately 

We expect and require you to present work that is your own. In the course of your academic writing, you will 

be expected to develop your own views and ground these in the ideas, research and published work of others. 

In doing so, however, you must always acknowledge these authors in your own work. You do this by identifying 

the sources of these ideas and evidence, which is known as ‘referencing’. 

Without clear referencing, a reader may have difficulty distinguishing between your ideas and those of others 

and this may lead to suspicions of ‘plagiarism’. Similarly, if you offer no comment or narrative to connect 

citations with your argument, especially later in your course; this may also appear to be plagiarism. Plagiarism 

is the use of someone else’s work without due acknowledgement whether or not this was intentional. 

Plagiarism applies not only to text, but to other media such as graphics, tables, formulae, computer code, 

illustrations or any representation of ideas in print, electronic or any other media. It applies to published text 

such as books and journals and unpublished text such as lecture slides and handouts, other students’ work as 

well as your own previously assessed work. If you do not clearly reference your work, you may find yourself 

under investigation for academic misconduct. 

There are many systems for the citation of sources, but this course uses the Harvard Referencing System. It is 

recommended that you follow the Harvard style guidelines provided by Cite Them Right. The University 

Library, in consultation with the Learning Development Unit (LDU) and other stakeholders, has purchased a 

licence for the web-based referencing resource Cite Them Right Online hosted by the academic publisher 

Palgrave Macmillan. The resource is accessible on each University campus without a password and off-campus 

via your Athens login.  For more information/assistance on how to log in to this and other e-resources please 

contact Athens@bucks.ac.uk or ring the University Library on: 

• 01494 605107 (from within the UK) 

• +44 1494 605107 (from outside the UK) 

 

Turnitin 

Bucks uses Turnitin which is a web-based service that provides a comprehensive checking of submitted student 

work for matching text on web pages, electronic journals and previously submitted student work. Although 

Turnitin does not ‘detect’ plagiarism, it does assist the identification of potential plagiarism and incorrect or 

poor source referencing. For further information please refer to the  University’s Turnitin Policy. 

How to submit your work 

For all pieces of assessment, you should receive a written Assignment Brief, which will be provided to you 

either in hard copy or electronically via Blackboard. The Assignment Brief will provide you with full details of 

the nature of the task, the expected format for presentation, details of how the work will be assessed and the 

criteria which will be used and any constraints (such as word count) or requirements (such as referencing of 

mailto:Athens@bucks.ac.uk
http://bucks.ac.uk/about_us/how_we_are_structured/Governance/Regulations/
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sources). The Brief will also provide details of how you should submit your work, the submission date and 

deadline time as well as when and how you can expect to receive feedback. 

There may be instances where you are asked to undertake shared learning with a group of students but the 

final submitted work must be your own. You must not collude with another student to present the same work 

either as separate submissions or as submissions for another piece of work. If you do so, this may lead to you 

being investigated for academic misconduct. 

Arrangements for Examinations and Time-Constrained Assessments (TCAs) 

If you are registered on a module which has a formal examination you will be automatically registered for the 

examination. Full details of examination arrangements will be provided by your Course Leader. 

Time Constrained Assessments (TCAs) are assessments with an examination-type format but which usually 

occur within normal class time. Module tutors will provide information about these, but it is your responsibility 

to ensure you attend when required – you must attend at the time/date published by your tutor. 

What to do if you are going to be unable to submit your work on time or attend an examination or TCA 

If you are going to be unable to submit your work by the deadline, attend an examination or are experiencing 

other difficulties you should inform your Course Registrar immediately. 

Your Programme Administrator will be able to advise you on the most appropriate course of action which may 

be an application for an extension, a claim for mitigating circumstances or in some cases an application to 

interrupt your studies. Doing nothing may make things more difficult for you in the long run. For more 

information see the University’s Mitigating Circumstances policy or Interruption, Withdrawal or Transfer of 

Studies Procedure. 

Any work submitted beyond the stated deadline without an approved extension will be considered to be a 

‘late submission’. Depending on the nature of the assignment you may still be able to submit your work up to 

10 working days beyond the original submission date but this will generally have an impact on the mark 

awarded. Assignments will not be accepted more than 10 working days beyond the original submission date 

and a non-submission will be recorded. If you submit by the stated deadline, you cannot also submit your 

assignment during the late submission window. 

Marking and feedback of your work 

Your Assignment Brief should indicate how your submitted work will be marked and what assessment criteria 

and weighting will be used. Assessment will be linked to Module Learning Outcomes. 

Your Module Leader will give you a provisional percentage mark or grade for your submitted work, normally 

through Gradebook in Blackboard. All marks are provisional until they have been formally ratified by an 

Assessment Board following both internal and external moderation processes. 

http://bucks.ac.uk/about_us/how_we_are_structured/Governance/Regulations/
http://bucks.ac.uk/about_us/how_we_are_structured/Governance/Regulations/
http://bucks.ac.uk/about_us/how_we_are_structured/Governance/Regulations/
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You can expect to receive feedback on your assessed work within three working weeks of the submission date. 

Where work has been submitted electronically, feedback will also normally be available electronically via the 

e-submission portal. Feedback should enable you to identify deficiencies in your work and specific areas where 

improvement is necessary. Where it is not possible to receive feedback within the three-week period, you 

should receive an alternate date from the Module Leader. 

What happens if you fail a module or piece of assessment? 

If you have not received a pass mark for a module or piece of assessment you may be required to be reassessed 

(referred) in the component(s) which you have failed. 

Referral is not automatic and a decision will be made by an Assessment Board who will consider your overall 

profile of marks for the assessment stage in accordance with the Academic Assessment Regulations. If you are 

set referral work this may differ from the original piece of work submitted so you should not simply resubmit 

the original piece of work. 

Either way you should wait for the Board to confirm what (if any) referral has been set and when and how this 

should be submitted. 

External Moderation 

External examiners act as independent and impartial advisors and provide informed comment on the 

standards set and student achievement in relation to those standards. They are a crucial part of the quality 

assurance of higher education. 

You will be made aware of the External Examiner moderating your award via the Programme Committee 

Organisation on Blackboard, where you will also be able to access the most recent external examiner annual 

report. Under no circumstances, however, should you attempt to make direct contact with any external 

examiner regarding your individual performance; doing so may lead to disciplinary action. 

How your final award is calculated 

Please see academic regulations handbook  

 

Additional Programme Information 

Feedback on your programme 

We welcome feedback from you on your programme, any areas of good practice and ideas for improvement; 

you will be given the opportunity to comment on your programme at various stages. 

http://bucks.ac.uk/about_us/how_we_are_structured/Governance/Regulations/
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Programme Committees / Student Representation 

Each subject area has a Programme Committee where you can review and discuss operation of your 

programme and receive updates on actions that have been undertaken. 

Programme committees meet at least twice during the academic year and membership includes your Course 

Leader, Module Tutors, and student representatives drawn from all levels of the programme. Records of 

programme committees are available to all students via the Programme Committee Organisation on 

Blackboard. Here you can also find the most recent external examiner’s report for your programme and other 

recent reports about your course. 

The Student Representation System is managed by the Students’ Union who can provide advice on how you 

can get involved.   

National Student Survey (NSS) / Other national surveys 

In the final year of your undergraduate programme you will be invited to take part in the National Student 

Survey (NSS). The NSS is launched annually in January and is your opportunity to give your opinions on what 

you liked about your time at Bucks/OBC as well as things that you felt could have been improved. Your 

feedback is used to compile year on year comparative data which is then made available to prospective 

students and their families via Unistats. 

We closely monitor survey results to improve our provision. 

 

Support for your studies 

 

Academic support teams are here to help you to get the best out of your studies and achieve your full 

potential. Some support is available directly from the University, some from OBC as shown below. 

Disability Support (University) 

Please see University policy of Disability Support on University Handbook.  

Disability Support (OBC College) 

Student Support at OBC has qualified support staff to deal with students who may have any special needs in 

their learning process. We provide learning aids and facilities to students as per the available resources within 

the college.  

http://www.thestudentsurvey.com/
http://www.thestudentsurvey.com/
http://unistats.direct.gov.uk/
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Learning Development Unit (University) 

The Learning Development Unit (LDU) at the University provides help and guidance to all students and has an 

Organisation on Blackboard where you can access a range of “Little Guides” to academic and report writing, 

essential writing skills and referencing. Recommended study support texts and online resources are also listed 

at the back of this Handbook. 

If you wish to contact an LDU tutor to make an appointment or simply ask a question related to your academic 

work, there are two main options available to you:  

• E-mail a tutor directly. You can find full contact details for all Learning Development tutors in the Learning 

Development Unit Blackboard organisation  

• Phone the LDU during office hours on 01494 603070 and speak to a tutor. 

 

You can also go to the LDU Blackboard organisation to access a wide range of useful resources related to many 

aspects of academic studies, including academic writing, developing criticality and referencing.  

The LDU particularly recommends their new video-based Improve your Academic Writing course, available on 

Blackboard under: Resources. This course has been developed by a commercial provider (Epax) and offers 

around 35 hours of self-study materials, with easy- to-use instructional videos, illustrative examples and well-

designed self-study and testing activities. 

Library (University) 

The library service is here to offer you a wide range of learning resources including: 

• Journals – online and print 

• Books – e-books and print 

• The Bucks Knowledge Archive – a digital repository of research output from Bucks 

• Box of Broadcasts – a media archive where you can view or listen to over one million television and radio 

programmes 

 

To access the full range of library information and resources login to the Library Organisation on Blackboard 

via https://my.bucks.ac.uk. 

For detailed support you can contact your Subject Librarian. A list of Subject Librarians and the subject areas 

they cover is available in the Library Organisation on Blackboard. 

Library (Partner) 

As a student at OBC, you will be able to take full advantage of the Library and Academic Support Centre (ASC), 
where you will be able to read and borrow books, newspapers and magazines (including The Economist and 
the Financial Times) and have access to printing and photocopying facilities. We stock over 1000 books, 
including recommended textbooks for your course. These are available to borrow and as reference copies for 

https://my.bucks.ac.uk/


62 
 

use in the library only. As an OBC student, you also have access to a variety of e-journals though EBSCO. 
Instructions on how to download these are available on the student portal or in the library. 

The library provides a welcoming environment for you to work in. The librarian provides one-to-one Harvard 
Referencing sessions on request. The library staff is also there to help you with searching for books, uploading 
your assignments and accessing your lecture notes via Blackboard. 

Facilities 

There are computers available for use at both the library and the Academic Support centre (ACS). You can 
search the internet, access lecture notes, write and submit your assignments and check your email accounts. 
You can also bring your own laptop to the library and connect to the school’s WIFI network. Furthermore, 
there are several study desks for you to work at. Lockers are available to store your personal items safely 
during the day. 

Students’ Union Advice Centre (University) 

The Students’ Union Advice Centre is a confidential and independent advice service staffed by professionals 

and run for students. It is part of the Bucks Students’ Union and can therefore act on your behalf if you have 

any issues with the University. It can advise and support you or refer you to another service so that you can 

get the help you need whatever your problem or query. 

You can contact the Students’ Union Advice Centre by phone: 01494 603016. You can also contact them 

directly via email (suadvice@bucks.ac.uk) or visit their website (bucksstudentsunion.org/advice). 

  

mailto:suadvice@bucks.ac.uk
http://www.bucksstudentsunion.org/advice
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Division of Responsibilities 

 

In working in partnership with OBC College the University has agreed how responsibilities are divided or 

shared and a summary of this is given below. 

Responsibility for: 

 

University OBC 

College 

Notes 

Design of the course and award    

Teaching of classes    

Provision of hard copy Learning 

Resources (ie Library) 

   

Provision of Online Learning Resources    

Technical support    

First marking of assessments    

Moderation of marked assessments    

External Examination    

Examination Venues    

Examination Invigilation    

Provision of VLE    

Assessment Boards    

Results Letters    

Transcripts    

Certificates    

Appeals   
 

Complaints   
 

Accommodation advice and support   N/A 

Disability advice & support    
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Responsibility for: 

 

University OBC 

College 

Notes 

Learning Development advice / support    

Careers and employability advice and 

support 

   

Financial advice and support    

Students’ Union    

Multi-faith chaplaincy    

 

 

Introductory Reading List 

• Begg, D. and Vernasca, G. (2011) Economics. 10th ed. London: McGraw-Hill 

• Brassington, F. and Pettit, S. (2012) Essentials of Marketing. 3rd ed. Harlow: FT Prentice Hall 

• Burtonshaw-Gunn, S. (2010) Essential Tools for Management Consulting: Tools, Models and 

Approaches for clients and consultants. 1st ed. Chichester: Wiley & Sons Ltd 

• Chaffey, D. and White, G. (2011) Business Information Management: Improving Performance 

Using Information Systems. 2nd ed. Harlow: Pearson Education Limited 

• Johnson, G., Scholes, G. and Whittington, R. (2011) Exploring corporate strategy. 9th ed. 

Harlow: Pearson Education 

• Mullins, L. (2010) Management and Organisational Behaviour. 9th ed. Harlow: FT Prentice 

Hall 
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Harlow: Prentice Hall 
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Pearson 
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• Worthington, I. and Britton, C. (2010) The Business Environment. 6th ed. Harlow: Prentice- 

Hall 

Study support texts and online resources 

• Cottrell, S. (2010) Skills for Success: Personal Development and Employability. London: Palgrave 

Macmillan 

• Cottrell, S. (2011) Critical Thinking Skills: Developing Effective Analysis and Argument, 2nd ed. London: 

Palgrave Macmillan 
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